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1. Mecto pucyuninHsbl B cTpyktype OITIOII

Hucuurivaa 51.B./1B.03.01 CoBpeMeHHble MapKeTHUHIOBble CTpaTerny Ha BHEIIIHUX PbIHKAX OTHOCUTCA K
YyacTH, pOpMUPyeMOi yU4aCTHUKaMHU 00pa30BaTe/IbHbIX OTHOLIIEHHH 00pa30oBaTebHON TPOrPaMMbI.

2. IInanupyembie pe3y/ibTaThl O0yYeHHsI MO JAUCIUIUIMHE, COOTHECEHHbI€ C TUIAHUPYEMBIMH
pe3y/ibTaTaMi OCBOeHUsI 00pa3oBaTe/bHON MpPorpaMmbl (KOMIETeHHMAMH M HWH/UKATOPaMH
AOCTYDKeHHsI KOMITeTeHI[Ui)

dopmupyemsbie IlnaHupyeMbie pe3yabTaThl 00yUeHHs M0 AUCHUILUIMHe | HanMeHOBaHHe OLeHOYHOTO CPe/ICTBA
KOMIIeTeHI{NHU (Mofgyn0), B  COOTBETCTBMM C€  HHAUKATOPOM
(xof, comep)kaHue | JOCTH)KeHHS KOMIIeTeHIIMH
KOMTIETEHIIVN) Nupukarop poctwkeHusi | PesyabTarsl 00yueHust Jns Tekymiero | /ins
KOMIIeTeHI{MU 10 JUCLUII/INHE KOHTPOJIA IPOMEXXyTOUHOH
(xog, coZiepkaHue ycreBaemMoCTH aTTecTanuu
VHAWKATOpa)
ITK-10: Cnocoben TIK-10.1: Ananusupyem IIK-10.1: CobecedosaHue
€oCmaenAmb NpOCHO3 | oCHOBHblE COYUA/NIbHO- 3Hamb 0CHOBHble COYUaNbHO- Teopueckoe 3a0aHue DK3AMEH:

OCHOBHbIX
coyuanbHo-
9KOHOMUUECKUX
nokazamesneti
desimesibHOCMU
9KOHOMUUECKUX
cybvexkmos, 8 mom
yucae umeouwux
060cobeHHble
noopa3soeneHus,
ompacu, pe2uoHda,
MAKpope2uoHa u
SKOHOMUKU 8 Yesa0M

IKOHOMUUeCKUe nokazamenu
desimesnbHOCMU
IKOHOMUUECKUX Cy6beKmos, 6
MOM yucsne UMeroWUx
060cobneHHble nodpazoeneHust

IKOHOMUYecKue nokasamenu
desimenbHOCMU
IKOHOMUUeCKUX CybbeKmos, 8
mMoMm yucse umerouwux
060cobneHHble nodpazoeneHust
Ymemb aHanuzuposams
OCHOBHble COYUANbHO-
SKOHOMUYecKue

nokazamenu desimeabHOCMU
npeonpusimusi U pe2uoHa e
KOHMeKcme

peaauzayuu cmpameeuii u
mexHo/02ull MapKemuHaa Ha
BHEWHUX PbIHKAX;

Bnademb Hasbikamu aHanuza
OCHOBHbIX
COYUANbHOIKOHOMUUECKUX
nokasamesneti UHHOBAYUOHHOU
desimenbHOCMU Npeonpusimust
U pe2uoHa 8 KOHMeKcme
peaauzayuu cmpameauti u
mexHon02ull MapKkemuHad Ha

BHEWHUX PbIHKAax

KoumposnbHble
80NpoChl
Keilic-3a0aHue

IIK-11: CnocobeH
ynpaeasmb
pecypcamu,
npoyeccamu,
cayxcoamu u
noopasoeneHusmu,
ocyujecmensrowumMu
9KOHOMUUECKYI0
OesimenbHOCMb HA
npeonpusimusix u
OpeaHu3ayusax

IIK-11.1: ¥npaeasiem
pecypcamu u npoyeccamu Ha
npeonpusmusix u
Op2aHU3AYUAX PA3NUUYHBIX
¢opm cobcmeeHHocmu, 6
opeaHax 20cyoapcmeeHHoll u

MYHUYunanbHoll enacmu

IIK-11.1:

3Hamb kamezopuu pecypcamuos
U munbl NpoYeccos Ha
npednpusmusix U OpeaHu3ayusix
DA3NuUHbIX hopm
cobcmeeHHOCMU, 8 OP2aHAX
2ocydapcmeeHHoll u
MYHUYUNanbHoll enacmu

Ymemb cyujecmensimp

ynpas/eHue npoeKmHo- U

CobecedosaHue
Teopueckoe 3a0aHue

OK3ameH:
KoumposnbHble
80NpoChl
Kelic-3a0anue




pasauuHbIx popm
cobcmeeHHocmu, 8
opeaHax
2ocydapcmeeHHoll
U MyHUYUNaabHou
enacmu

npo2pammMHOOPUEeHMUPOBAHHBIM
NIaHuUposaHuem dessmenbHOCMU
opeaHu3ayuu,
610021cemupogamuem u
MOHUMOPUH2OM X00d
8bINO/HEHUS NPOEKMO8 U
npozpamm;

Bnademb Hagblikamu
cmpamezu4eckoz0 ynpaeneHus
0NUMeAbHbIMU U pecypcoeMKUMU
KoMnjiekcamu pabom

IIK-9: CnocobeH
aHanuzuposams u
ucnonb308amb
pasnuuHble
UCMOYHUKU
uHopmayuu 015
npoeedeHus
9KOHOMUUECKUX
pacuemos

TIK-9.1: TIposodum
IKOHOMUUeCKUe pacuembl

IIK-9.1:

3Hamp pazuyHble UCMOYHUKU
uHpopmayuu 05 npogedeHust
5KOHOMUYECKUX pacuemos 8
KOHMeKcme aHausa
nepcnekmue peaausayuu
cmpameauti u mexHono2uil
MapKemuHea Ha BHEWHUX
DbIHKAX;

Ymemb npogooums
5KOHOMUYeCKUe paciemsl
nokasamesneii, omHocsujuecs K
ccpepe peanusayuu cmpameautii u
mexHo02ull MapKkemuHaa Ha
BHEWHUX

DbIHKAX;

Bnademb Haebikamu
npedcmaeneHust pe3ybmamos
9KOHOMUUECKUX pac4emos,
Deanu308aHHbIX Ha OCHOBe
aHanu3a pasauyHbIX UCMOUYHUKO8
uHpopmayuu u

OMHOCAWUXCA K peanusayuu
cmpameauti u mexHonoautl
MapkemuHaa Ha

BHEWHUX PbIHKAX

CobecedosaHue
Teopueckoe 3a0aHue

OK3ameH:
KoumposnbHble
80NpoChl
Kelic-3a0anue

3. CTpyKTypa M cojep>XxaHue JUCL{UIL/IMHbI

3.1 TpyA0eMKOCTb AMCLUTI/TUHBI

3a04yHasn
O0611as TPyA0eMKOCTB, 3.e. 4

YacoB 1o yue0HOMY IJIaHY 144

B TOM 4HCIIe

ayUTOpHbIE 3aHATHSA (KOHTAaKTHasi padoTa)

- 3aHATHUS JIeKIIHOHHOT'0 THIIA 4

- 3aHATHUS CEMHHAPCKOI0 TUMNA (MpaKTHYeCcKue 3aHATHS / TabopaTopHbIe PadoTh) 12




- KCP 2

caMocTosTe/IbHasA padoTa 117
ITpoMexxyTouHasi aTTecTaLus 9
JK3aMeH

3.2. CozepxaHWe JUCLUIIIMHbI
(cmpykmypupoeaHHoe no memam (paszoenam) C yYKA3aHUeM OmMBeO0eHHO020 HA HUX Ko/auyecmeda

aKkaoeMuuecKux uacos u 8uobl yueOHbIX 3aHsimuli)

HaumeHoBaHue pasfesoB U TeM JUCLIUTIMHBL Bcero B TOM UMCIIe

Yacel
( ) KoHTakTHas pabora (pabota Bo

B3aHMOAeﬁCTBHH C l'[pel'lO,E[aBaTe]'[eM),
YacCbl U3 HUX

aHSITHS CamocTosTe/bHast
CeMHUHapCKOTo pa6ora
3aHATUA THINA o0yuarowerocs,
JIEKIIMOHHOTO | (TIpakTHueckue | Bcero qachbl
THMAa 3aHsATHs/nabopa
TOpHbIE
paboTsI), yace
3 3 3 3 3
o) o) ¢ ¢ o
0 0 0 0 0
Tema 1. CoBpeMeHHbIe TeHZeHLIMN MeXXyHapoJHOr0 MapKeTHHIa 75 2 6 8 67
Tema 2. MapKeTHHIOBbIe CTPAaTEryy NPeIPUSITHI 58 2 6 8 50
ArtTtectauus 9
KCP 2 2
HWTtoro 144 4 12 18 117

Copiep>kaHue pa3/e/ioB U TeéM JUCIUILTUHBI

Tema 1. CoBpeMeHHbIe TeHJeHLUY MeXAYHapOJHOIr0 MapKeTUHTa

Pemierrie 06 WHTepHALMOHANMM3aLUK OU3Heca. PeakTHBHBIE U TPOAaKTUBHLIE MOTHUBBI HHTEPHALIMOHATM3aLIH.
Tewma 2. MapKeTUHIOBbIe CTPaTeryu MperpUsITUil

TunoBkle cTpaTeruu MeXXIyHapOJHOIO0 MapKeTHHra (KOHKypeHTHbIe TpeuMyliiecTBa). MapKeTUHIOBbIe
CTpaTeruy MHTepHaLMOHaIN3alii POCCHIICKOro br3Heca.

4. YueGHO-MeTO/jUUeCKOe 00ecrieueHHe CaMOCTOSITe/IbHOI PadoThI 00yUarommxcs

CamocrosTenbHasi paboTa o0ydaroL[uxcsi BK/IOUaeT B cebsi MOATOTOBKY K KOHTPOJIbHBIM BOIIPOCAM U
3a/laHusIM [IJIs1 TeKYIero KOHTPOJISI U NIPOMEXYTOUHOM aTTecTaldy [0 UTOraM OCBOEHHs JUCLIAIUIMHbI
NIpYBe/IeHHBbIM B 1. 5.

st obecrieueHUs: CaMOCTOATeTBHOM PabOThI 00YUaIOIUXCs MCII0/Ib3YIOTCS:
- 3JIKTPOHHBIN Kypc "T"1o6anu3arus MexkayHapogHoro 6usHeca"
(https://e-learning.unn.ru/course/view.php?id=5267).

5. @®oHJ OLEHOYHBIX CPeJCTB //Ifi TeKYIero KOHTPOJIs1 YCIeBaeMOCTM U HNPOMeXyTOYHOM
aTTecTalM Mo JUCIUILIMHE (MO/Y/II0)



5.1 TunoBbIie 3a/laHUA, HEOGXOJ_II/IMLIE AJIA OL€éHKHM Ppe3y/ibTdTOB OﬁquHl/lﬂ npu mnpoBegeHHUU
TEKYIIEero KOHTPOJ/IA YCII€BA€MOCTH C YKd3dHUEM KPUTEPHUEB UX OLl¢HUBAHUA:

5.1.1 TunoBble 3asaHusa (oueHouHoe cpeacTBo - CoOecefoBaHue) [JIsi  OLEHKH
copmupoBanHocTu KommnereHyuu [TK-10:

MapkeTUHTrOBast CTPaTeryst: KJlaCCUUeCKHe 1 HOBeUIIre KOHLeTIIVS
Biustiyie IHTepHeTa Ha T/100a/IbHbIN MapKeTHHT
Tunonorus roBefeHys KOMIIAHWY B TIpoLiecce MHTePHALIMOHAIM3al[1K (CeTeBoM MOAX0/)

MapkeTrHroBasi CTpaTerysi B3aMMOOTHOILIEHUI Ha MeKYHapOJAHOM PhIHKE - aClleKThl UHAYCTPUU U KYJIbTYPBI

5.1.2 TunoBble 3asanusa (oueHouHoe cpeacTBo - CobecefoBaHue) [Jisi  OLEHKH
copmupoBaHHocTH KomneTeHnuu ITK-11:

MapKeTHHIOBbIe UCC/IeJOBaHUSI MeXXAYHAPOJHbBIX PbIHKOB

XapaKTepuCTHUKHY OT/AeIbHBIX OTpac/iel v Moc/ieiCTBUS [Jisl peaiu3alii MeKAyHapOAHbIX MaPKeTUHT OBBIX
cTpaTervii (Ha mpUMepe 0Tpac/in)

MexxayHapo/iHble MapKeTUHT'OBbIe CTpaTeruy Ha PbIHKe POCKOILHBIX TOBa-pOB (KOHLETLUS «MacCOBast
POCKOIIIb»)

PriHOUHAas CHEL[I/I(DI/IKE[ BBICOKOTEXHOJIOTMUHBIX KOMITAHUI Ha MeXAyHapOJAHOM PBIHKe

Turnonorus MEeXOYHAPOAHBIX MdPKETHHI'OBbIX CTpaTEI‘I/Iﬁ BBICOKOTEXHOJIO-TUYHBLIX KOMITaHUI

5.1.3 TunoBble 3ajaHus (oueHouHoe cpeactBo - CoOecefoBaHHe) /I OLEHKH
copmupoBaHHocTH Komnerennuu ITK-9:

MapkeTHHroBasi CTpaTerysi B3aMMOOTHOLLEHUI Ha Me)KYHapOJHOM PhIHKE - aCleKThl UHAYCTPUU U KYJIbTYPhI
[To3uroHMpoBaHe KOMIIaHUY ¥ TIPOJYKTa Ha MeXKIyHapOJHOM PbIHKE U MO/ieJb JBOMHOr0 613Heca

MapKeTI/IHFOBLIe ncc/iea0BaHusa MeXXYHAapOAHBIX PIHKOB

Kpurtepuu oueHnnBanus (oneHouHoe cpecTBo - CobeceioBaHme)

OneHka Kpurepuu orieHMBaHUs

IIPEBOCXO/IHO OrtBeTshl [10J1HbIe, 0e3011I100YHbIe

OT/IMYHO OTBeThI I10/IHbI€, OAWH MUWHHUMAaTbHBINA HegoueT




OueHka Kpurtepuu oLieHUBaHUs

O4Y€eHb XOpOoI1I0 OTBeThI HerloJ/IHbIe, eCTb He/10UeThI

XO0po1uio OTBeTHI HETIOoJ/IHbIE, €CTh HEeJOUEThI U HECYII€eCTBEHHLIE OIIIMOKHU

OTBeThI HEMOJIHBIE, €CTh HEIOUEThI, HECYIIIeCTBEHHbBIE OIMOKH U CYII[eCTBEHHbBIE
VZIOBJIETBOPUTETHHO
OLLIMOKU

HEYZA0BJ/IETBOPUTE/IBHO OtBeThl HETI0/IHbIe, 3HAUNTE/IbHOE KOJIMUEeCTBO CYIIeCTBEHHBIX ommuboK

TIJI0XO0 OTBeTHI Her10o/IHble, MUHHWMAJ/IbHO I/IHCl)OpMElTI/IBHbIe

5.1.4 TunoBble 3ajaHusa (OI[eHOYHOe CpeACTBO - TBopuyeckoe 3afaHue) /I OLIEHKH
copmupoBanHocTH KommeTeHnuu ITK-10:

Ha ocHoBe /1eKLIMOHHOT'0 MaTepHasia OCTPOUTh KJlacTep Jij1sl KOHLIeMNLUY: « AHa/I3 BHeIlIHel cpe/ibl
MeXXIyHapoiHoro 6usHeca». Knactep — 370 rpaduueckasi popmMa opraHv3aiiuy WHQOpMaIvu, Kor/ia Bbl-
JIeJISIIOTCSI OCHOBHBIE CMBIC/IOBBIE eZIMHULIBI, KOTOPbIe (PMKCUPYIOTCS B BUZe CxeMbl ¢ 0003HaueHH-eM BCex
cBsi3el Mexxay HUMU. OH rpeZicTaBisieT coboit n300pakeHue, CrIocobCTBYOLee CCTeMa-TU3aLUU U
000011]eHMI0 yuebHOT0 MaTepyaa

5.1.5 TunoBblie 3ajaHusa (OI[eHOYHOe CpPeACTBO - TBopueckoe 3ajfiaHue) /A OLIEHKH
copmupoBanHocTu KomnereHyuu [TK-11:

3aganve Ha ocHOBe THUTIOBOM CUTYallu - HA00P TOBApOB U PHIHKOB (aKBapesibHble Kpacku - CHI' u JlaTuHCKast
AwmepuKa) - pa3paboTaTe  KOHLIEMLIMIO KOHKYPEHTHBIX IPEUMYIIeCTB KOMITAHUH U CTPaTery MeXXAYHapOJHOTO
MapKeTHHTra;  L[eJIeBOW PbIHOK;  OCHOBHBIE CIIOCOOBI (METO/b1) MEX/YHAaPOJHBIX MaPKETHHIOBLIX
WCCIeIOBaHMM;  XapaKTePUCTUKY MeXXAyHapOJHOT0 KOMILIeKCa MapKeTUHTa: TOBAaPHOM MOUTHUKHU, TIOJTUTUKH,
TIOJTUTUKY 11eHO00pa30BaHusl, CObITA U MPOZIBIXKEHUS;  BBIOPATh MEpPCIIeKTUBHBIN /711 KOMITAHUH TOBapHO-
reorpaduueckrii ppIHOK 1 pa3paboTaTh CTPATErvi0 MAapKeTHHTA 1 TIO3UIIMOHUPOBAHUS Ha HEM C YUETOM
KOHKYPEHTOB.

5.1.6 TumnoBble 3ajaHus (OIEHOUHOE CpeACTBO - TBopuYeckoe 3ajjaHHe) AJIA OLIEHKH
chopmupoBanHocTa KommereHuu ITK-9:

3aganve Ha ocHOBe THUIIOBOM CUTYalMH - HA00P TOBApPOB U PHIHKOB (aKBapesibHble Kpacku - CHI' 1 JTaTUHCKast
AwmepuKa) - pa3paboTaTe  KOHLIETLIMIO KOHKYPEHTHBIX TIPEUMYILIeCTB KOMITAHUH U CTPaTeryd MeXXIyHapOJHOTO
MapKeTHHra;  lle/leBod pbIHOK;  OCHOBHbIE CIIOCOObI (METOZbI) MEXXYHAPOAHBIX MapKeTHHI OBBIX
WCC/Ie[0BaHNY;  XapaKTepHUCTUKY MeXAyHapOJHOr0 KOMITJIeKCa MapKeTHHTa: TOBapHOM MOUTHKH, TIOJIMTHKH,
TIOJIMTHKY 1leHoo0pa3oBaHusl, cObITa ¥ IPOJBIKEHUs;  BbIOpATh MEePCIIeKTUBHBIN 715 KOMITAaHUM TOBapHO-
reorpadryecKuil pbIHOK U pa3paboTaTh CTpaTeruo MapKeTHHIa ¥ TIO3UIIMOHUPOBaHNS Ha HEM C YUeTOM
KOHKYPEHTOB.

Kpurtepuu oueHnBaHus (01jeHOYHOe cpe/icTBO - TBopuYecKoe 3a/jaHue)

OneHka Kpurepuu orjeHrBaHUs

TPeBOCXOJHO OTBeThI MO/IHbIE, 6€301IHO0UHbIe




OueHka Kpurtepuu oLieHUBaHUs

OT/IMYHO OTBeTHI I1oJiHbIe, OAVH MUWHUMaIbHBINA Hegouer
O4Y€Hb XOpOoI1I0 OTBeThI HeroJiHbIe, €CTb He/10UeThI
XO0po1uio OTBeThI HeroJiHbIe, €CTb HeJ0UeThl 1 HECYIL[€eCTBEHHEbIE OIIIMOKHU

OTBeTbI HEIoJIHbIe, eCTh HeJJOUEThI, HECYIIIeCTBEHHbIE OLIMOKK U CYIIIeCTBEHHbIE
Y/IOB/IETBOPUTE/TEHO
OLLIMOKU

HEeYAO0BJ/IETBOPUTE/IBHO OTBeThl HETI0/IHbIE, 3HAaUNTE/IbHOE KOJIMUEeCTBO CYIIeCTBEHHBIX ommboK

I1JI0OXO OTBeThI HeI10/IHble, MUHUMA/IbHO I/IHCI)OPMEITI/IBH]:IE

5.2. OncaHue MIKaJI OIeHUBAaHUA Pe3y/IbTaTOB 00y4YeHHs 10 JUCIIUIIMHE IPH NTPOMeXyTOYHOMH
arrecTanyy

IIIkasa oueHMBaHUA C()OPMUPOBAHHOCTH KOMIIETEeHI[UI

YpoBeH
b
chopmu Hey/0BJIETBOP | Y/JO0BJIETBO 04YeHb
TJ10X0 X0po1I0 OT/IUYHO NPeBOCX0/{HO
POBaHH HUTe/IbHO PHTEe/IbHO XopoIo
0CTH
KoMIeT
eHIHI
(uHANK
aropa
AOCTHK He 3a4YTeHO0 3a4YTeHOo
eHus
KoMIeTt
eHIMil)
YpoBeHb
OtcyTcTBHE YpoBeHb PoBet
o - 3HaHUM B
3HaHUN MuHyManeH | 3HaHUM B obBene YpoBeHb
TeopeTU4ecKoro 0 obbeme, > 3HaHUI B
YpoBeHb COOTBETCTBY YposeHb
Marepuasa. o JIOMYCTUMBI | COOTBETCTBY obbeme, o
3HaHWUM HIDKe . oLeM 3HaHU B
HeBo3MO>KHOCTb 1 ypoBeHb 1011eM COOTBETCTB
MHHUMa/bHBIX o rnporpamme obneme,
3HaHUS | OLIEHWUTb MIOJIHOTY N 3HaHUM. rporpamMme yioliemM
o TpeboBaHMiA. TOJTOTOBKH TIpeBbILLIAOL]e
3HaHUI [JonyeHo MIOJTOTOBKH rporpaMme
Hmenu mecto . Jomy1ieHo M [IporpamMMy
BC/Ie[iCTBUE MHOIO . Jony1eHo HOJTOTOBK
rpyOble OIKMOKK HECKOJIbKO MO/JTOTOBKH.
OTKasza HerpyObIX HECKOJIbKO u. Oumbok
HecylecTse
obyuarolerocs ot omboK HerpyobIx HHEIX HeT.
oTBeTa ombok
ornboK
IIpogemonc | Ilpogemonc | Ilposemonc | IlposemoHc TDOIEMOHCT
TPUPOBaHbI | TPUPOBaHbI | TPHUPOBAHBI | TPHUPOBAHEI boA P
OrcyTcTBUe VPOBaHbI BCe
[Ipu perennuu OCHOBHbIE BCE BCE BCe
MHHHUMaJbHBIX OCHOBHBI®
N CTaH/,apTHBIX YMeHUSL. OCHOBHBI® OCHOBHBIe OCHOBHBIe
yYMeHU. YMeHUSI.
3a7iau He Periensl yMeHusl. yMeHusl. YMeHMUSL.
HeBo3Mo>xHOCTB Pemens! Bce
MPO/JIeMOHCTPUP | TUIIOBbIE Pemensl Bce | Pemtensl Bce | PerieHbl
OLIeHUTDb Hajlnuue OCHOBHBI®
Ymenus o OBaHbI 3afauu C OCHOBHbIe OCHOBHbIe BCE
yMeHuit 3a/aun.
OCHOBHbIe HerpyObIMH | 3aJauu C 3a7launl. OCHOBHbIe
BC/Ie/ICTBHE Brimonsens!
ymenus. imenn | ommbkamu. | HerpyObiMM | BbInonHeHbl | 3azauM C
OTKasa BCe 3a/laHus, B
MecTo rpy0Obie BeinosiHeHb! | omMOKamMuy. | Bce 3aJaHUs | OTZAE/NbHBIM
obyuarorerocs ot TIO/THOM
OIIMOKH BCE BbInosHeHs! | B IOJHOM u
oTBeTa obbeme 6e3
3afilaHusl, HO | Bce 337laHnsi | oObeme, HO | HeCyIIeCTB
HeJ|04ueToB
He B B [I0JIHOM HEKOTOpble €HHBbIMU




HeZioueTam
u
obneme, HO ’
c BBITIOJIHEH
TIOJTHOM HEeKOTOopble
HefloueTaMH | bI BCe
obbeme c
3ajlaHys B
HeJjoueTaMu
TIOTHOM
obbeme
Nwmeetcs
OtcyTcTBHE IIpogemoHC IIpogemoHc
MHHUMaJbH [IpogemoHC
6a30BbIX ITpu perennn o TPHPOBaHbI TPUPOBAHBI
bl Habop TPHUPOBaHBI ITpozieMOHCTP
HaBBIKOB. CTaHZJapTHBIX 6asoBble HaBBIKU
HaBBIKOB 6a3oBbie HPOBaH
HeB0O3MOXXHOCTb 3a/jay He HaBBIKY TIPA npu .
b0 ¢ HaBBIKY TIPA TBOPYeCKHUH
OL|eHUTh HalMuKe | TPOJEMOHCTPUD peleHnr peleHnn
HaBbIku perIeHyst pelLeHnr TIOAXOZ, K
HaBBIKOB oBaHb! 6a30BbIe CTaHZapTHBI HecTaHJapT
CTaHJapTHBI CTaHJapTHBI peLleHHI0
BCJIEICTBHE HaBbIKU. VIMenu X 33724 C HBIX 3a/]au
X 337a4 C X 3a7a4 Oe3 HeCTaHZapTHBbI
OTKasa MeCTo rpy0Obie HEKOTOPBIM 6e3
HEKOTOPBIM omuboK 1 X 3374
obyuarorerocsi Ot | OMUOKH u OIMOOK U
u HeJJoueToB
oTBeTa He/loueTaMu HeJJ0ueToB
HeJloueTaMu
IIIkana OLI€EHUBAHHA ITPH ITIPOMEXYTOUYHOHU aTTECTAllUHA
OneHka YpoBeHb NOJrOTOBKH
NPEeBOCX0/{HO Bce xomnereHUMM (Y4acTW KOMIIeTeHLMH), Ha (OpPMUpDOBaHME KOTOPBIX Harpas/eHa
[MCLUIUIMHA, CHOPMHUPOBAHBI HAa YPOBHE He HIDKE «IIPEBOCXOJHO», IMPOJE€MOHCTPHPOBAaHBI
3HaHWs, YMEHUs, B/aJileHUss M0 COOTBETCTBYIOLIMM KOMIIETEHLIMSIM Ha YPOBHE BBIIlIE
TIpe/lyCMOTPEeHHOT0 TIPOrpaMMOi
OT/INYHO Bce KommeTeHIMM (YacTW KOMITeTeHLMH), Ha (OpMHpOBaHHe KOTOPBIX HarpaBieHa
JMCLUIUIMHA, CHOPMHUPOBaHbI HAa YPOBHE He HHXKe «OT/IUYHO».
3auTeHo OYeHb X0pOLIo Bce xommnereHUMM (4acTM KOMIIeTeHLMH), Ha (OpPMUpOBaHME KOTOPBIX HarpaB/eHa
JUCLIMIUTNHA, COPMHUPOBAHBI HAa YPOBHE He HIDKE «0UeHb XOPOIIO»
X0po1110 Bce KommeTeHIMM (YacTW KOMITeTeHLMH), Ha (OpMHpOBaHHe KOTOPBIX HarpaBieHa
JMCLIUIVIMHA, COPMHUPOBAHBI HA YPOBHE HE HIDKE «XOPOLLO».
YAOBIeTBOpHUTENb | Bce KommeTeHIM (YacTW KOMITeTeHLHH), Ha (OpMHpOBaHHe KOTOPBIX HarpaBieHa
HO JMCLUIVIMHA, COPMUPOBAHBI Ha YPOBHE HE HWXKe «y/OBJETBOPUTENBHO», TIPU 3TOM XOTs Obl
0/1Ha KOMITeTeHL{UsI ChOpMHUPOBaHa Ha YPOBHE «YZIOBJIETBOPUTEIHEHO»
HeyjoBeTBopure | XoTs Obl O7Ha KOMITETEHLMsI CHOPMHUPOBaHA Ha YPOBHE «HEY/[OBIETBOPUTEIBHOY.
JIbHO
He 3a4YTeHO
TJI0X0 XoTs 6bI 0ZJHA KOMITETEHLMS CHOPMUPOBAHA HA YPOBHE «ILIOXO»

5.3 Tumnosblie KOHTPOJ/IbHbIE€ 3ddHHA HW/IH HHbLI€ MaTepHd/Ibl, H606X0}I[I/IMBIE AJIsA OLl€éHKH
pPe3y/bTdTOB 06y‘IEHl/lﬂ Had HpOME)KyTO‘-IHOﬁ dTTeCTdllU1 C YKd3dHUE€EM KPHUTEPpHEB HX
OIl€eHUBAHHUA:

5.3.1 TumnoBbie 3apaHusi (oLeHOUYHOe CPeACTBO - KOHTpoO/IbHBbIE BOMPOCHI) /I OLEHKHU
copmupoBanHocTu KomneTeHuu [1K-10

MapKETI/IHFOBaH CTpaTeruvsd: KjiaCCUuyeCKure u HOBEMIIIHe KOHLIeIIua

Bnusiaue I/IHTEPHETB Ha 1/100a/IbHbII MapKeTHUHI"



Tunonorus rnoeseHrsl KOMIAHWY B TIpoLiecce UHTepPHALIMOHAIM3aL[uK (CeTeBOM TOAXO0/)
MapkeTHHroBasi CTpaTerusi B3aMMOOTHOILIEHUI Ha MeXXyHapO/JHOM pbIHKe - aClIeKThbl UH/[YCTPHU U KYJIbTYDbI

5.3.2 TunoBble 3apaHus (oneHOUHOe CpeAcTBO - KOHTpo/sibHBbIE BOMPOCHI) A/ OLIEHKH
chopmupoBaHHocTH KommnereHnuu [TK-11

MapKETI/IHFOBbIe nccineaoBaHrsd MeXXAYHAPDOAHBIX DEIHKOB

XapaKTepUCTHKH OT/Ae/bHBIX OTpac/ell 1 Moc/ieiCTBUS JJ1s1 peau3aliiid MeKAyHapOoJAHbIX MapKeTHHI OBbIX
CTpaTervii (Ha mp¥Mepe OTpac/in)

MeskayHapoJHble MapKeTUHIOBble CTpaTerny Ha PbIHKe POCKOIIHBIX TOBAPOB (KOHLIEMLIMS «MaccoBast
DOCKOLIIB»)

PriHouHas CHEL[I/ICI)I/IKEI BBICOKOTEXHOJIOTMUHBIX KOMITAHUH Ha MEeXXIJyHapOAHOM PBIHKe
Turnosnorus MeXAYHAPOAHBIX MAPKETUHI OBBIX CTpaTEFI/Iﬁ BBICOKOTEXHOJIOTUYHBIX KOMITAHUH

5.3.3 TumnoBbie 3apaHus (oueHOUHOe CPeACTBO - KOHTpO/bHBbIE BOMPOCHI) /I OLEHKHU
chopmupoBaHHocTH KommnereHnuu [1K-9

MapkeTHHroBasi CTpaTerysi B3aMMOOTHOLLEHUI Ha MeXKYHapOJHOM PhIHKE - aCleKThl UHAYCTPUU U KYJIbTYPhI
[To3uroHMpoBaHe KOMIaHUY U TIPOJYKTa Ha MeXKIyHapOJHOM PbIHKE U MO/ieJb JBOMHOr0 613Heca
MapkeTHHIOBbIe HCCIe0BaHNs MeXX/yHapOJHBIX PbIHKOB

Kpurepuu oueHuBanus (o1jeHOYHOe cpecTBO - KOHTPO/IbHBIE BONPOCHI)

Orjenka KpuTepuu orieHuBaHUs
TPEBOCX0JHO OTBeThI MOJHBIE, Oe301IMO0YHbIe
OTJINYHO OTBeTbI NOHbBIE, OAUH MUHUMAJTBLHBIN HeloueT
OUeHb XOPOLLO OTBeTHI HEeMoJHbIe, eCTh HeJJ0UeThI
XOpOILIO0 OTBeTHI HeroJIHbIe, eCTh He/IOUETHI U HeCylljeCTBeHHbIe OLTMOKN

OTBeThI Her1o/IHbIe, eCTh He/10UeThbl, HeCyllieCTBeHHbIe (0)1117(5)47 87 CylieCTBeHHbIe

IOB/IETBOPUTE/ILHO
Y P OLLIMOKH

HeYI0BJ/IETBOPUTE/IBHO OTBeThI HeI10/IHbIe, 3HaUNTEe/IbHOEe KOJIMUeCTBO CYIeCTBEHHbIX ommboK

I1JI0X0 OTBeTHI Her10/IHble, MUHHUMAJ/IbHO I/IH(I)OpMaTI/IBH])Ie




5.3.4 TunoBbie 3afaHun (oLeHOUHOe CpeACTBO - Keiic-3ajanue) /15 o1jeHKH C(h)OPMHUPOBAHHOCTH
kKommneTenuu [TK-10

Case. Internationalization of Haier — proactive and reactive motives
Haier Group, the Chinese manufacturer of home appliances (e.g. refrigerators), was near bankruptcy when Mr

Zhang Ruimin was appointed plant director in 1984, the fourth one that year. It is under Zhang’s leadership that
the company has grown into the world’s sixth largest home appliance manufacturer.

- R i Hu]-
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A Haier store Source: Sorbis/ Shutterstock.

Proactive motives

Zhang Ruimin had an internationalization mindset that set the initial stage of Haier’s development. In 1984,
soon after joining the plant, he introduced technology and equipment from Liebherr, a German company, to
produce several popular refrigerator brands in China. At the same time he actively expanded cooperation with
Liebherr by manufacturing refrigerators based on its standards which were then sold to Liebherr, as a way of
entering the German market. In 1986, the value of Haier’s exports reached US $ 3 million for the first time.
Zhang later commented on this strategy: ‘Exporting to earn foreign exchange was necessary at that time.’

When Haier invested in a plant in the US, Zhang thought it gained location advantage by setting up plants
overseas to avoid tariffs and reduce transportation costs. Internalization advantage had been attained through
controlling services and marketing/ distribution, and ownership advantage had been achieved by developing
design and R& D capabilities through utilizing high-quality local human resources.

In 2016 Haier Group acquired General Electric Co’s appliance business for $ 5.4 billion, the Chinese company’s
latest attempt to boost its presence in the lucrative United States market.

Reactive motives

The entry of global home appliance manufacturers into the Chinese market forced Haier to seek international
expansion. In particular, since China joined the WTO, almost every international competitor has invested in



China, establishing wholly-owned companies. The best defensive strategy for Haier would be to have a presence
in its competitors’ home markets.

The saturation of the Chinese home appliance market, with intensifying competition, has been a major motive.
After the mid-1990s, price wars broke out one after another in various categories of the market. At the end of
2000, Haier’s market shares in China of refrigerators, freezers, air conditioners and washing machines had
reached 33, 42, 31 and 31 per cent, respectively. The potential for further development in the domestic market
was therefore limited.

One of the important external triggers for the internationalization of Haier has been the Chinese government.
Being an international player, Haier gained some special conditions that other Chinese companies could not
obtain. For instance, Haier had already been approved to establish a financial company, to be the majority
shareholder of a regional commercial bank, and to form a joint venture with a US insurance company. Without
its active pursuit of internationalization, as well as a dominant position in the home appliance sectors, it would
normally be impossible for a manufacturer to get approval to enter the financial sector.

Source: Hollensen, Svend. Global Marketing 2020
Case Questions

1. Which facts from the article were for you

well-known
completely new
unbelievable?

2. Indicate the company’s internationalization purpose (-s). In what occasion and how has it been done.

3. Indicate the company’s operational choices (trade, technology transfer, investment).

4. What have been the driving forces (motives) for the Haier internationalization. Divide them into the external
and internal ones.

5. What are the factors of company’s international success?

5.3.5 TunoBsble 3a/jaHus (o1jeHOUHOE cpeAcTBO - Kelic-3ajaHue) Ais oueHKH ¢()OPMHUPOBAHHOCTH
KommneTennuu [1K-11

Case study. Hunter boot Ltd: the iconic British brand is moving into exclusive fashion

The Hunter boot brand (www.Hunter-boot.com) has become a symbol of British country life and celebrity
fashion. Hunter boots, designed over 150 years ago, were originally created to deal with Britain’s rugged and
unpredictable weather. Today, Hunter is firmly established as a fashion brand beloved by Hollywood celebrities.

Arthur Wellesley, the first duke of wellington, instructed his shoemaker, Hoby of St James street, London, to
modify his eighteenth-century boot. They designed the boots in soft calfskin leather, removed the trim and made
the cut closer around the leg. it was hard to wear the new boots in battle but it was said that the duke of
wellington wore the boots at the famous Battle of waterloo in 1815. The boots were dubbed ‘wellingtons’ or
‘wellies’ and the name stuck.



Wellingtons quickly caught on with patriotic British gentlemen eager to emulate their war hero. The original
wellington boots were made of leather; however, in America, where there was more experimentation in
shoemaking, producers were beginning to manufacture using rubber. one such entrepreneur, Mr Henry Lee
Norris, moved to Scotland in search of a suitable site to produce rubber footwear.

Eventually he found it on the farm of the castle Mill in Edinburgh. Norris began his boot-making company, the
north British rubber company (the company changed its name to the Hunter rubber company in 2004), in 1856.
committed to fit, comfort, durability and performance Hunter Wellington boots bear two rare and coveted
stamps of approval of the British royal family.

Production of the wellington boot was dramatically boosted with the advent of World War I, due to the demand
for a sturdy boot suitable for the conditions in flooded trenches. This made the wellies a functional necessity.

By the end of World War I, the north British rubber company had produced more than 1.8 million pairs of boots
for soldiers. shoe production ran 24 hours a day.

Again the wellington made an important contribution during World War II. At the outbreak of war in September
1939, although trench warfare was not a feature, those forces assigned the task of clearing Holland of the enemy
had to work in terrible flooded conditions. By the end of the war, the wellington had become popular among
men, women and children for wear in wet weather. The boot had developed to become far roomier with a thick
sole and rounded toe. also, with the rationing of shoes at that time, labourers began to use them for daily work.

The company’s most famous welly, the original Green Wellington, was made over 50 years ago in the winter of
1955. it was launched alongside the royal Hunter — another boot that remains in Hunter’s range today.

From 1966 to 2005 a number of ownership changes took place, and in 2006, the Hunter Rubber Company was
placed into administration as a result of cash flow problems. In spite of a reported turnover of over £5 million,
accountants from KPMG said the firm suffered from high manufacturing costs, including fuel costs, and made a
loss from the expansion of its business to the Us. Hunter reported a loss of £600,000 from September 2003 to
the end of February 2005, when it had a in 2006, a private consortium led by lord Marland, Peter Mullen and
Julian Taylor bought Hunter out of administration and Hunter Boot Itd was born. After rapid restructuring of the
company, new supply routes and distribution partners were found in the UK and the US and the Hunter portfolio
was rationalized to core products exhibiting the key skills and tradition of the company.

Hunter re-established itself as a major player in the traditional country and leisure footwear market in the UK in
the aftermath of the 2006 acquisition and positioned itself as a strong contender in the US — opening showrooms
on Seventh Avenue in New York and Carnaby street in London. A new management team was also put in place.

One Hunter Wellington tall boot is made from 28 individual parts. each part is individually tailored and
assembled by hand to support specific parts of the foot, calf and ankle. Hunters continue to be made and
finished by hand from natural rubber. Because of this degree of ‘handmade’ in the production of Hunter boots,
the management moved manufacturing from Scotland to China to cut production cost.

Retail prices were also increased by 20 per cent, and modern ranges in a selection of colours and textures were
added.

A major breakthrough for Hunter in the realm of fashion, as opposed to farms, came in 2006 when Kate Moss
was seen wearing an original pair in black at the Glastonbury music festival. since then, the Hunter boot has
become a familiar sight among celebrities, on catwalks and on high streets, as well as in the countryside.



In September 2008, following the 2008 Olympics in Beijing, China, Hunter Boot Itd sent specially made gold
wellington boots to every member of the Great Britain Olympic team who had won a gold medal at the Games.

in 2010 the UK Prime Minister David Cameron bought pink and purple pairs of Hunter boots for his US trip, as
gifts for Barack Obama’s daughters.

Hunter Boot Ltd today
Since the downturn in 2006, Hunter has expanded its sales and profits rapidly, as seen in Table 1.

Hunter has since seen strong growth with international distribution in 30 countries. Hunter is moving into
alliances with exclusive fashion designers in January 2009, Hunter announced that it would be collaborating
with London-based luxury fashion designer Jimmy Choo for a limited-edition black Wellington boot, embossed
with signature Jimmy Choo crocodile print and containing gold rivets and a leopard-print lining. another boot
was then launched in 2011. The boots costs £250 and were sold exclusively online at www.jimmychoo.com (the
original version normally costs around £80).

Table 1

Hunter Boot Itd’s financial performance, 2008-2010

Millions of £

2010 2009 2008
Sales (% for export) 56.3 (57.9%) 25.7 (48.6%) 18.2

(48.4%)

Cost of sales 29.6 13.6 8.4
Gross profit 26.7 12.1 9.8
Pre-tax profit 15.9 4.1 3.5
Profit after tax 11.0 2.8 2.5
Number of employees 56 41 43

Jimmy Choo and Hunter Boot Itd received a tremendous reaction from customers; the online waiting list
opened on 1 May, and by 16 May more than 4,000 fashion-conscious customers had already joined it. Today,
the luxurious wellington boots have become a classic lifestyle item at Jimmy Choo and can be purchased
regardless of the season, and not only in traditional black, but in several variations.

In March 2012, J. Mendel and Hunter — two iconic brands dating back to the nineteenth century — joined forces
in a special collaboration to produce the most glamorous of wellington boots: exclusive to North America, these
limited-edition boots brought together the sumptuous look and feel of J. Mendel with the timeless functionality
of Hunter Boot. The boots went on sale in November 2012 and retail at from $585 (£366) to $795 (£497) at
Saks, Nordstrom, Gorsuch and Hunter-boot.com.



Hunter Boot Itd has always been highly dependent on the celebrity factor. it has become something of a sport to
collect photographs of celebrities wearing different Hunter boots. here are some examples of the Hunter brand
preferred by some celebrities:

eJennifer Aniston — Original Black Hunter wellies

eDrew Barrymore — Original Navy Hunter wellies

eKate Moss — Original Black Hunter wellies

eSandra Bullock — Original navy Hunter wellies

e Alexandra Burke — Short original Black Hunter boots

oKings of Leon (Group) — Wateraid Hunter wellies

e Angelina Jolie — Original Red Hunter wellies

eMadonna — Original Navy Hunter wellies

eGwyneth Paltrow — Original Aubergine Hunter wellies

eKelly Rowland — original red Hunter wellies.

>

Sources: based on www.Hunter-boot.com; bevan2bade’s Blog: ‘Hunter Wellington Boots and Celebrities
(http://bevan2bader.blogs. experienceproject.com/770875.html). Hollensen, Svend (2013-09-06). Global
Marketing: Leeds University Business School (Page 50). Prentice Hall. Kindle Edition.

Case questions

1.Which facts from the article were for you

well-known

completely new

unbelievable?

2. Indicate the company’s internationalization purpose (-s). In what occasion and how has it been done.

3. Indicate the company’s operational choices (trade, technology transfer, investment).
4. Indicate the company’s segmentation criteria and differentiation strategy

5. What are the peculiarities of marketing mix (4p+) of the Hunter Boots? How are they connected to the
international marketing success of the Hunter Boots?

6. Recently Hunter has added outerwear (leather footwear and hand-bags) to their international product range.
what are the pros and cons of extending the product range in this way? What marketing phenomenon does it
reflect. Should Hunter Boots Itd include further products like eyewear and watches?


http://bevan2bader.blogs/

7. Would the Hunter Boots be successful in your country? What are the pros and cons business environment
macro-level factors of such development?

5.3.6 TunoBbie 3afjaHusn (oLeHOUYHOe cpeACTBO - Keiic-3ajaHue) /15 OLjeHKH C()OPMUPOBAHHOCTH
KovmereHnuu 11K-9

Case. TOMS Shoes

TOMS Shoes (www.tomsshoes.com) was founded in 2006 on a simple premise, as stated on their website ‘With
every pair you purchase, TOMS will give a pair of new shoes to a child in need. One for One.” Using the
purchasing power of individuals to benefit the greater good is what the company is all about. The company
name is derived from the words ‘tomorrow’ and ‘shoes’ (evolved from the original concept, the ‘shoes for
Tomorrow Project’).

In 2006, Blake Mycoskie, an American traveller, went to Argentina and found that many children there had no
shoes to protect their feet. Wanting to help, he created TOMS Shoes, a company that would match every pair of
shoes purchased with a pair of new shoes given to a child in need. Blake returned to Argentina with a group of
family, friends and staff later that year with 10,000 pairs of shoes, all made possible by caring TOMS
customers.

In developing countries, wearing shoes prevents feet from getting cuts and sores on unsafe roads and from
contaminated soil. These injuries are not only painful, but, when wounds become infected, they are dangerous.
The leading cause of disease in developing countries is soil-transmitted parasites which penetrate the skin
through open sores. Wearing shoes can prevent this and ultimately the risk of amputation.

From the beginning in 2006 up to the end of 2017, TOMS gave over 30 million pairs of shoes to children in
need (in 60 developing countries) through the ‘One for One’ model. In 2011, TOMS launched its eyewear line.
When Toms sells a pair of glasses, part of the profit is used to save or restore the eyesight of people in
developing countries. At the end of 2017, more than 700 retailers worldwide were carrying the brand.

TOMS’ marketing activities have included fashion shows, high-profile events, university campus marketing,
social media and temporary pop-up stores. TOMS’ recent marketing plan also includes an advertisement with
AT& T showing one of TOMS’ shoe drops in Uruguay.

TOMS is built on the loyalty of customers who choose a better tomorrow with every purchase. TOMS has one
of the coolest internship programmes in the country, according to Inc. Magazine. Many of those passionate
interns stay with TOMS and become hard-working, full-time employees.

TOMS Shoes’ headquarters are in Santa Monica, California and have around approximately 600 employees. In
2014 private equity Bain Capital purchased a 50 per cent stake in TOMS Shoes, valuing the company at $ 625
million. TOMS had estimated revenue of US $ 350m in 2017, with 30 per cent of sales coming from its website.
Most of its consumer shoes — priced between US $ 55 and US $ 85 — are made in China, as are the vast majority
of its giveaway shoes. It is estimated that the average cost price of a pair of TOMS shoes is around $ 9. From
2019, TOMS plans to have one-third of all shoes produced in the countries in which it operates its donation
programmes.

Case Questions

1. Which facts from the article were for you



well-known
completely new
unbelievable?

2. Indicate the company’s internationalization purpose (-s). In what occasion and how has it been done.

3. What would be the key barriers in the early days of internationalization if TOMS Shoes decided to expand to
Europe?

4. What have been the driving forces (motives) for the early internationalization of TOMS Shoes? Divide them
into the external and internal ones.

5. What are the key drivers of TOMS Shoes’ internationalization today? Divide them into the external and
internal ones.

6. Indicate the company’s operational choices (trade, technology transfer, investment).

7. Indicate the company’s segmentation criteria (imagining an ideal customer), differentiation strategy and
positioning characteristics

8. What are the peculiarities of marketing mix (4p+) of the TOMS Shoes? How are they connected to the
company’s international success?

KpuTepun oneHuBaHus (oLieHoOuUHoe cpeAcTBO - Keiic-3aanue)

OueHka Kpurepuu oLieHrBaHUs
IIPEBOCXOZHO OrtBeTbI NoJHEBIE, 6e30111M00YHbIe
OTJINYHO OTBeTs!I NO/MHBIE, OAVH MUHUMAJIbHBIN Hel0ueT
OueHb XOpOLLO OTBeTh! HeloJHble, eCTh HefloUeThl
XOpOILO OTBeThI HeroJIHbIe, eCTb HeJJ0UeThl ¥ HeCyIleCTBeHHbIe OIIHOKH

OTBeThI HEMOJIHbIe, €CTh HeIOUeThI, HECYIIECTBEHHbBIE OIIMOKH U CYII[eCTBEHHbIE
y/IOB/IETBOPUTE/ILHO
OLIMOKHU

HeyJOBJ/JIETBOPUTE/IbHO OTBeTHI HEeIoJIHbIE€, 3HAUUTE/IbHOE KOJIMYECTBO CYLIeCTBEHHBIX fo111% (570}

T1JI0OXO OTBeThl Her10/IHble, MUHKMMAaJ/IbHO I/IH(l)OpMaTI/IBHbIE

6. YueOHO-MeTOANUYECKOE U HH()OPMALIMOHHOE 00ecreueHne JUCIUIUTHHBI (MOAYJIs1)



OcHOBHasi uTeparypa:

1. MekayHapoHbI MapKeTHHT : YueOHUK U MPakTHUKyM / A. JI. AGaeB [u ap.] ; mox pemakiueit A. JI.
AbaeBa, B. A. AnekcyHuHa. - Mockga : FOpaiir, 2023. - 362 c. - (Briciiiee o6pa3oBanue). - ISBN 978-5-
534-01169-2. - Tekcrt : ssekTpoHHbIM // IBC "HOpaut"., https://e-lib.unn.ru/MegaPro/UserEntry?
Action=FindDocs&ids=841744&idb=0.

[ononHuTebHas TUTEpaTypa:

1. Aunenko H. Y. MexxayHapoHbIii MapKeTuHT : yueOnuk / H. Y. Junenko, . ®. CKpUITHIOK. -
Mockaa : FOpaiit, 2023. - 409 c. - (Beiciiee obpa3oBanue). - ISBN 978-5-534-05071-4. - TekcT :
snekTpoHHbIM // OBC "FOpaut"., https://e-lib.unn.ru/MegaPro/UserEntry?
Action=FindDocs&ids=847758&idb=0.

2. MexxIyHapO/IHbIM MapKeTHHT : yueOHUK U npakTukyM / 1. B. BopobweBa [u fp.] ; moj pefakiueit U.
B. Bopo6reroit, K. Tlerjonpar, C. ®. CyTeiprHa. - Mockea : FOpaiit, 2023. - 398 c. - (Briciiee
obpa3zoranue). - ISBN 978-5-534-02455-5. - Tekcr : anekrponHsii // OBC "FOpaut"., https://e-
lib.unn.ru/MegaPro/UserEntry?Action=FindDocs&ids=845294&idb=0.

[TporpammHoe obecrieueHrie U VIHTepHeT-peCcypChl (B COOTBETCTBUU C CO/lePXKaHUEM IVCIUTUIAHBI):

http://elibrary.ru/ Hayunas snekTponHasi oubsimoreka eLIBRARY.RU - 3T0 KpyIHeHIINH poCCUHCKUM
WH(OPMAaIMOHHBIN MOpPTas B 00/1aCTU HAYKH, TEXHOJIOTHUH, MeJULIMHBI 1 00pa30BaHus, COZepPrKallyi
pedepatbl U TIO/HBIE TeKCThI 6osiee 13 MTH HayuHbIX cTaTel U nybavkaruid. Ha riiatdopme
eLIBRARY.RU goctymHbl 3/1eKTpoHHbIe Bepcuu 60siee 2000 pocCHIICKMX HayUHO-TEXHUUYECKUX
JKypHasoB, B ToM unciie 6oree 1000 yKypHaoB B OTKPBITOM JIOCTYTIE.

http://rbc.ru Pocbu3necKoHcanTUHT — mopTan /e/I0Bov UH(pOpMaLuu

hhttp://www.rjm.ru/ Poccuiickuii JKypHan MeHemKMeHTa - HayuHbIN )KypHas1 B 06/1acTu 06111eTo U
CTpaTeruueckoro MeHe)KMeHTa

7. MarTepHua/ibHO-TeXHHYeCKoe ofecreyeHUue JUCLUIIMHBI (MOY /1)

YueOHble ayUTOPUM [i/isI TIPOBeJIeHHsI yueOHBbIX 3aHSITHM, TpeJyCMOTPeHHBIX 00pa3oBaTe/bHOU
MIPOrpaMMOM, OCHAIeHbl MYJbTUMEAUMHBIM 000pyZoBaHUEM (ITPOEKTOP, 3KpaH), TeXHUUEeCKUMH
cpeAcTBaMU 00yYeHHs, KOMITbIOTEpaMH.

[TomerrieHusi 11 CAaMOCTOSITENTBHON pabOThl 00YYAKOLIUXCsl OCHAIleHbl KOMITbIOTEPHON TEeXHUKOH C
BO3MOJKHOCTBIO TMOAK/IIOUeHUss K ceth "VIHTepHeT" M obecrieueHbl [OCTYIIOM B 3/IEKTPOHHYIO
WHGOPMAaLIMOHHO-00pa30BaTeIbHYI0 Cpey.

[lporpamMa coctaBneHa B cooTBeTcTBHUM C TpeboBanussmMu OC HHIY 1o HarpaB/ieHHIO
MOAroTOBKYU/CrieanbHOCTU 38.04.01 - OKoHOMUKa.

AsTop(s1): 'opbyHOBa Mapus JITaBpoBHa, IOKTOP 3KOHOMUUECKUX HAyK, [OLIEeHT.
3aBepaytoimii Kadeapoii: 'opbyHoBa Mapust JIaBpoBHa, JOKTOP SKOHOMHUUECKUX HayK.

[Tporpamma ofj06peHa Ha 3ace/jaHUM MeTOANYeCKOM Komuccru ot 12.12.2023, mpotokon Ne 6.
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