PABOYASA TPOIT'PAMMA
MoyIs (Kypca)
«IIpakTHYeCKHUIT KypC HHOCTPAHHOIO SI3bIKA)

1. AHHOTALIMS

enu u 3apavu:

Pa3BuTHe HaBBIKOB YCTHOHM pa3rOBOPHOM peyH; pa3BUTHE HABBHIKOB UTEHUS W THCHMA,
HE0OXO0IMMBIX JJIsl BEJICHUS JI€JI0BOM KOPPECTIOHACHIIUHU, TIEPETOBOPOB U COBELIAHUI.

B pe3ynbraTe u3yueHus CTyAeHTbl JOJLKHBIL:

- YMETh aHAJIUTUYECKH 00pabaThiBaTh JEJIOBYI0 M SKOHOMHUYECKYI0 HH(OpMaNUIiO Ha
OCHOBE YCBOGHHS UM NpOo(dEeCCHOHATbHO-OPUEHTUPOBAHHBIX U  CIEHUAIU3UPOBAHHBIX
TEOPETUYECKUX M MPAKTHUUECKUX ACIEKTOB AHTJIMHCKOTO fA3bIKA KaK SI3bIKAa MEXIYHApOIHOTO
O0IICHMS,

- IMHTBUCTUYECKN aHAJIM3UPOBaTh MpoOJeMbl, BO3HMKAIOIIME B cdepe NenoBBIX U
SKOHOMMYECKHUX OTHOIIEHUH M JPYIMX COBPEMEHHBIX JBYCTOPOHHMX M MHOTOCTOPOHHMX
KOMMYHHKAIITMOHHBIX 0OMEHOB M OTHOUICHHUI).

[lo 3aBepmieHnn Kypca CTYIEHT AODKEH JOCTUYb OINpPEAETICHHOrO0 MpOorpaMMoOi ypOBHS
00y4EHHOCTH MTPAKTUUYECKOMY BJIaJIEHUIO PA3TOBOPHBIM U MTPO(eccnoHaIbHO-OPUEHTUPOBAHHBIM
AQHTJIMHCKUM  A3BIKOM, IIPOBEpPKAa KOTOPOTO TPOBOAMUTCA B XOJI€ 3aBEpUIAIOIIErO KypC
rocy/1lapCTBEHHOI'O 3K3aMeHa.

2. COJEPKAHME
YuebHast mporpaMmMa 1o MOIYITIO

No HaumenoBanue Conepxkanue o0ydeHus
/11 MOTYJIS, (1o TeMaM B AMIAKTHYECKUX €TUHUIIAX),
pas3eiioB U TeM HAaNMEHOBAHUE U TEMATHKA

1ab0paTOPHBIX padoT,
MPaKTUYECKUX 3aHIATHI (CEMHUHAPOB), CAMOCTOSITEIILHON
paboThI, HCIIOJIB3YEMBIX 00pa30BATEIBHBIX TEXHOJIOTHH U
PEKOMEHIyeMOH JINTePaTyphI

1. |2 3.

1 Monyns 5
«IIpakTryeckuil Kypc
WHOCTPAHHOTO S3bIKa». 1-4

CEM.
1.1 Pasnen 1. 1 cem.
Introduction into the world
of business
Tema 1. Communication - Reading: Internal communication
- Listening: Mobile media
- Vocabulary: Words to describe good and bad
communicators
- Skills: Dealing with communication breakdown (1 gac)
Tema 2. International - Reading: Coffee culture
marketing - Listening: Marketing
- Vocabulary: Marketing collocations
- Skills: Brainstorming (1 gac)
Tema 3. Building - Reading: AIG knows everyone
relationships - Listening: Chinese business

- Vocabulary: Words to describe relations
- Skills: Networking (1 gac)




Tema 4. Success

- Reading: Steve Jobs

- Listening: Successful business
- Vocabulary: Prefixes

- Skills: Negotiating (1 gac)

Tema 5. Job satisfaction

- Reading: Perks that work

- Listening: Human resourses (3 gaca)

- Vocabulary: Words for describing motivating factors
- Skills: Handling difficult situations (1 gac)

Tema 6. Risk

- Reading: Planning for the future

- Listening: Risk management

- Vocabulary: Words for describing risk
- Skills: Reaching agreement (1 uac)

Tema 7. E-commerce

- Reading: Internet shopping
- Listening: Selling online

- Vocabulary: Internet terms

- Skills: Presentations (1 gac)

Tema 8. Team building

- Reading: The key to successful team building

- Listening: American human resources approach
- Vocabulary: Prefixes

- Skills: Resolving conflict (1 gac)

1.2 Pazmen 2. 2 cem.
Business dynamics
Tema 1. Raising finance - Reading: Coffee culture
- Listening: Marketing
- Vocabulary: Marketing collocations
- Skills: Brainstorming (1 gac)
Tema 2. Customer service - Reading: AIG knows everyone
- Listening: Chinese business
- Vocabulary: Words to describe relations
- Skills: Networking (1 gac)
Tema 3. Crisis management | - Reading: Steve Jobs
- Listening: Successful business
- Vocabulary: Prefixes
- Skills: Negotiating (1 gac)
Tema 4. Management styles | - Reading: Perks that work
- Listening: Human resourses
- Vocabulary: Words for describing motivating factors
- Skills: Handling difficult situations (1 gac)
Tema 5. Takeovers and - Reading: Planning for the future
mergers - Listening: Risk management
- Vocabulary: Words for describing risk
- Skills: Reaching agreement (1 uac)
Tema 6. The future of - Reading: Internet shopping
business - Listening: Selling online
- Vocabulary: Internet terms
- Skills: Presentations (1 gac)
1.3 | Pa3nen 3. 3 cem.

MeHeKMEHT.
CopeBHOBaTenpHOE
npeumyiectso. Pexnama u
MPOAAKU




Tema 1. KopniopaTtusHas
KYJIbTYpa

Reading «Who is responsible for corporate culture?»
Listening «My company’s culture»

Grammar «Defining and non-defining relative clauses»
Speaking «Describing company culture» (1 gac)

Tema 2. JIunepsl u
MEHEKEPHI

Reading «Richard Branson, leader of Virgin»
Listening «Rachel Babington on empowerment» (1 uac)

Tema 3. MexaynapoaHoe
oO1ieHne

Reading «Internal messages (memo, e-mail, note, norice)»
Listening «Advice for communicating effectively with
colleagues».

Grammar: Future Simple or Future Continuous.

Writing «Replying to messages. Writing and replying to a
memo, e-mail or notice» (1 uac)

Tewma 4. IlpoBenenue
JIEIOBBIX BCTPEY

Reading «Advice for chairs». Summary of acrion points.
Listening «Key phrases for chairs».

Vocabulary «Evaluating meetings».

Writing « A memo summarising action points» (1 gac)

Tema 5. OTHOIIEHHUS C
KIIMCHTaAMHU

Reading «Giving people what they want». Five articles on
customer relationship management.

Listening « Boris Shulov on customer relationship
management» (1 gac)

Tema 6. IlonuTrka paboThl
C KJIMEHTaMU

Reading «How JJ Group prepares tenders».
Listening «William Brook-Hart, Gifford Engineering
Consultancy on competitive advantage».

Grammar: speaking hypothetically (1 gac)

Tema 7. [Ipennoxxenue

Reading «Proposal for adding to our product range»
Listening «Extending the product range».

Grammar: compound nouns, Passive Voice.

Writing «A proposal for investigating new markets» (1
Jac)

Tema 8. IloarotoBka
MPE3CHTAIINH

Reading « Nestle in Thailand. Nestle expands ice-cream
lines in Chinax.

Listening «Presentation on the Chinese ice-cream
markets».

Grammar: embedded questions.

Writing « A proposal for breaking into the Chinese
market» (1 gac)

Tema 9. Pexnama u
KJINEHTHI

Reading «The effectiveness of advertising». Five extracts
on measuring the efeectiveness of advertising.

Listening « Neil Ivey, MediaCom, on the effectiveness of
advertising».

Grammar: adverbs (1 gac)

Tema 10. Pexiama B
WHTEpHETE

Reading « Motoring onlinex.

Listening «Internet sales» Neil Ivey, MediaCom, on
advertising and the Internet.

Writing « A report on advertising and target audience» (1
Jac)

Tema 11. OTuét 0
MpoAakax

Reading « Report on Seville Sales Event».
Listening « Mehtar Tilak sales activities».
Grammar: Present Perfect Simple or Continuous.
Writing «A sales report based on a chart» (1 gac)

Tema 12. IIpoBan B
IIpoIaXkax

Reading «Cracking the big market».
Listening «Rosa Levy, CSS Ltd., cold-calling a client».




Grammar :cleft sentences. (1 uac)
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Paznen 4. 4 cem.
MexnyHnapoaHoe
COTPYJIHHYECTBO.
Tenaennyu B
MEXAYHapOAHOM OHM3HECE

Tema 1. Beixon Ha
BHEIIHUN PBIHOK

Reading «International presentations».
Vocabulary : business idioms.

Case study: Working for Logistaid.
Writing: reply to formal invitation (1 gac)

Tema 2. IloBblienue
KBaJIM(pUKaLMu

Reading «Time to break out from campus».
Listening «Consultant interview».
Case study: trainind at SmileCo (1 gac)

Tema 3. [TapTHEPCTBO

Reading «Infrastructure: experience of the 1990s has put
people off».

Listening «A PPP debate».

Case study: Konopnicka airport takes off.

Writing: executive summary (1 gac)

Tema 4. CoTpyagHUYECTBO B
cdepe SHepreTHKN

Reading «A dream of a hydrogen economys».
Listening «The future of natural gas».
Case study: Energy saving at Supersun (1 gac)

Tema 5. PeiHOK Tpyna.
3aHATOCTh

Reading «India: call centres rin gthe changes».
Listening «The future of work».

Business skills: resolving conflict.

Case study: Delaney. Call centres absanteeism. (1 uac)

Tema 6. [lenoBas 3THKa

Reading «Corporate responsibility without the waffle».
Listening «Business ethics and corporate social
responsibility».

Case study: Stitch Wear clothing (1 uac)

Tema 7. Benenne Ousueca
OHJIANH

Reading « Net gains on the shop front».
Listening «Successes and failures in e-business».
Case study: improving the onlin experience.
Writing: proposal of recommendations. (1 uac)

Tema 8. Ycnexu npoBajibl B
Ou3Hece OHJIaiH

Reading «The bruises of the bandwagon».

Listening «Everywoman: helping women start their own
business».

Case study: Copisistem: the next step.

Writing: job advert (2,5 gaca)

Tema 9. XKeHIMHEI B
ousHece

Reading «Not enough good project managers?»
Listening «Talking to two project managers».

Case study: Leatty Shanghai: a construction project».
Writing: assessment report. (2,5 gaca)

[IpakTuyeckue 3aHATHSL
(ceMHuHApHI)

BeinosiHeHNE TPaKTHIECKUX YIIPaKHEHUH B (popme
TECTOBBIX 3aaHuid. (212 yacoB)

CaMocTosTenpbHas pa60Ta

CaMoCTOATENHbHOE BHIMIOJTHEHHE YIIPAXKHEHU, 3aJTaHUI 1
MepeBo/ia TEKCTOB IS 3aKPETICHUS MPOIIEHHOTO
marepuana. (148 gacos)

3.0L1IEHKA KAYECTBA OCBOEHUS TPOI'PAMMbI MO Y JISA

(hopmvl ammecmayuu, oyeHouHble U MEMOOUHECKUE MAMEPUATbL)




HpOMe)KyTO‘IHaSI aTTeCTal g NpoxXoauT B (I)opMe 3a4€Ta U 3K3aMCHa MYTEM IIPOBCACHHUA YCTHOI'O
1 NMCBbMCHHOI'O OIIpOoca.

(I)OI)MBI 1 METO/Abl KOHTPOJIA H OLICHKH PE3YJIbTATOB OCBOCHUA MOYJIsA

Ne HaumenoBanune OcHOBHBIE @OpMBbI U METOBI
n/m MomyJen [O0Ka3aTenu KOHTPOJISI U OLIEHKU
OIICHKHU
1. Texymunit - YMETh aHaJUTHYECKH 0oOpabdaThIBaTh YcrHblil 1
KOHTPOJIb. JIEJIOBYI0 U SKOHOMMYECKYI0 MH(OpPMALIMIO HA | MUCBMEHHBIN ONpoC
Monyns 5 OCHOBE YCBOEHHMS MM Hpo(hecCHOHAIBHO-
«IIpakTU4ecKuil | OPMEHTUPOBAHHBIX H  CHEIUATU3UPOBAHHBIX
Kypc TEOPETHYECKUX U TMPAKTHYECKUX AaCIEKTOB
HMHOCTPaHHOTO AHTJIUHCKOTO SI3BIKA KaK SI3bIKA
s3bIkay. 1-4 ceM. | MEXIyHapOJHOrO OOIIEHNUS;
- JUHTBUCTUYECKU aHAJIN3UPOBATh
poOJIeMbl, BO3HUKAIONIME B chepe IeIOBbIX,
SKOHOMMYECKUX OTHOIIICHUH, TIPYTUX
COBPEMEHHBIX JIBYCTOPOHHUX "
MHOTOCTOPOHHHUX KOMMYHUKAIIHOHHBIX
0OMEHOB M OTHOLIEHMUIA.

KpuTtepuu oueHoK MPOMe:KYTOUHOM aTTecTalluu B popMe 3K3aMeHa

OTnnaHOo Bricoknii YPOBEHb IMOATOTOBKH C HE3HAYNUTCIIbHBIMU
MOTPEUTHOCTSIMH,  CTPYKTYPHPOBAaHHBIA  OTBET,
CBOOOIHOE BIAJCHUE TEPMHUHOIIOTHEH, IMOHMMAaHHE
OCHOBHBIX JIMHTBUCTHYECKUX MPOIIECCOB,
0e30mmbouHOe TIPUMEHEHHUE TEOPETHICCKHUX
3HAHUM, BBICOKUA ypOBEHb KOMMYHMKAaTHBHOMN
KOMITETEHITUH B TPodecCHOHANTBHON cdepe.

Xopotiio Xopomuii ypoBeHb BIAJEHUA TEPMHUHOJIOTUEM,
NOHUMaHue OCHOBHBIX JIMHTBUCTUYECKUX
IPOLIECCOB, JOCTaTOYHBIN yPOBEHb KOMIIETCHLIUHU B
JUHTBUCTHUYECKOH cdepe. JlomyckaroTcs HeOOmbIIoe
KOJIMYECTBO OIIMOOK B ONpPENENIEHMH OCHOBHBIX
MOHSATUHA W  YCTAaHOBIIEHUM  CBSI3EH  MEXIY
JMHTBUCTUYECKUMH  IPOLIECCAMH,  JOCTATOYHBIN
YpPOBEHb KOMMYHHMKAaTHBHOM KOMIIETEHUUEH B
npodecCHOHANBHON cdepe.

Y 10BIIETBOPUTENBHO Y 10BIETBOPUTENBHBIN YPOBEHb BJIAJICHUSI
MaTepUajJoM CO 3HAYUTEIBHBIM  KOJIWYECTBOM
oInOoK B MPAKTUIECKUX 3aJaHMsIX,

YIOBJIETBOPUTENEHBI ypOBEHb KOMMYHHKATHBHOM
KOMIIETEHIIMEH B  TPOoQecCHOHANBHOW  cdepe,

MOArOTOBKA, OTBeYaloIas MHUHHMaJIbHBIM
TpeOOBaHUSIM.
HeynosnerBoputenbHo Huskuii  ypoBeHb  BiaJeHUSI  TEPMHHOJIOTHEM,

OCHOBHBIMU HOHSTHUAMH. OTCYTCTBYET NOHHMAaHHE
IPOLIECCOB, TPOHMCXOANIMX B s3bIke. [lomHOe
OTCYTCTBHE€ KOMMYHUKATHBHOM KOMIIETEHIMEH B
npodeCCHOHATBHOMN chepe. Heobxonnma
JONOJHUTENbHAST TOATOTOBKA U YCIIELIHOTO
POXOXKICHHS UCTIBITAHUI.

IInoxo OTCYTCTByeT OpEACTABJIICHUC O TIOHATUAX, TCPMHUHAX,
OCHOBHBIX JJMHITBUCTHYCCKHX mnmpoueccax.
HO,Z[FOTOBK& COBCPLICHHO HC NOCTATOYHA.




KpuTtepnu oneHok MpoMe;KyTOYHOM aTTecTalud B opme 3a4eTa

Orenka YPpOBEeHb MOATOTOBKHU

3auTeHo [onHbIi OTBET, CBUACTENLCTBYIOIINHN O TITyOOKOM
MTOHUMaHUH, OCO3HAHUU TEOPETUUECKUX
TIOJIO’KEHUH € TIPAKTHUECKUM 00OCHOBaHHEM
poOIeMBbl, IPUBJICUECHHE JOMOIHUTEIHHOTO
MaTepuaja U IpuMepoB

He 3aureno He3naHue NOHATUIHOTO anmnapara; OTCyTCTBUE
YMEHUS aHAIM3UPOBATh yYeOHBII MaTepHa;
OTCYTCTBHUE CBSI3U B IIOCTPOECHUH OTBETA;
HEYMEHUE BBLICINUTH [TIaBHOE

Mopyas 5. «[IpakTH4ecKuii Kypc HHOCTPAHHOIO A3bIKA». 1-4 cem.

Texymuil 1 UTOrOBBIN KOHTPOJIb

Texymuit KOHTPOJIb OCYIIECTBIIAETCS B XOA€ 3aHATHH ITPU BBIITOJIHEHUY KOMMYHUKAaTUBHBIX
3a/IaHAMN.

NToroBelii KOHTPOJIb OCYIIECTBISETCS B (pOpME MHUCBMEHHOIO W YCTHOro 3audeToB. Ha
MMMCBMEHHOM 3aueTe MPEANoaracTcsl MpoaHAIM3UPOBATh JIENOBYI0 CHUTYyallMI0 U OQOPMUTH
WTOTOBBIM JOKYMEHT B BHJZIE JEJIOBOTO MHChbMAa COOTBETCTBYIONIEIO THMA. YCTHBIM 3a4eT
MIPOBOJUTCS B BUJE JEOBOM WUrpbl (IIpPEe3eHTAallUs, COBEIIAHUE, MEPETOBOPHI), CTUMYIOM JIJIs
OCYHIECTBJIEHUS KOTOPOU ABJISIETCS U3YYEHUE JIEIOBOM CUTYallUH.

2 cem. UToroBblie NpoeKTHI:

Create and present a brand for a global market

Create and present ways to promote customer loyalty

Present ways to increase profitability of a shop

Create and present an online retail site

Create and present a questionnaire to improve communications in a company

aogrwnPE

4 cem. BorpocsI K 3K3aMeHY.

1 TEST

1. In which European country are both Flemish and French spoken?
a) Switzerland

b) The Netherlands

c) Belgium

2. The currency used in the United Kingdom is called
a) Pound

b) Shilling

c) Euro

3. With a population of 82 million, which is the largest country in the European Union by
population?

a) Germany

b) France

c) Spain

4. Leonardo Da Vinci’s Mona Lisa is located in which famous European museum?
a) Rijksmuseum

b) The Louvre

c¢) Musée d’Orsay



5. Which European country is bordered by Romania, Slovakia, Ukraine, Serbia, Croatia,
Slovenia, and

Austria?

a) Bulgaria

b) Hungary

¢) Lithuania

6. What is the capital city of Romania?
a) Riga

b) Zagreb

c) Bucharest

7. Italy, Netherlands, France, Belgium, Germany and which other country were the
founding members of the European Union?

a) United Kingdom

b) Luxembourg

c) Austria

8. Which European country is known as Suomi in its own language?
a) Finland

b) Latvia

c) Slovenia

9. How many countries are currently in the EU?
a) 27
b) 28
c) 26

10. Which city is the furthest north?
a) Copenhagen, Denmark

b) Vilnius, Lithuania

c¢) Edinburgh, Scotland

11. Which three colours make up the Lithuanian flag?
a) White, blue, red

b) White, green, red,

c) Yellow, green, red

12. What is the name of the river you see from Paris’ most famous landmark the Eiffel
Tower?

a) Rhine

b) The Seine

c) River Tyne

KEYS 1C 2A 3A 4C 5B 6C 7B 8A 9A 10C 11C 12B

2 TEST
1. Who introduced the notion of “soft power”?
Joseph Nye
Henry Kissinger
Hans Morgenthau
Naom Chomsky

o0 o



a.

b.

o0 o

What are the tools of international relations?
diplomacy
sanctions
war
international shame
all the above

What is “shuttle diplomacy?
diplomacy involving intimidation by threat or use of military force
diplomatic negotiations conducted by an official intermediary who travels

frequently between the nations involved

C.

a term used to describe the resolution of international conflicts through

risk-taking, intimidation, military deployment

d.

o0 o

o0 o

oo o

a.

back-channel discussions or secret negotiations

What are the key features of a democratic state?
universal franchise/ suffrage

rule on people's behalf

rule of law

separation of power

pluralism

all the above

Where did direct or participatory democracy appear in the 4™ century BC?
ancient Rome

ancient Greece

Chinese civilization

Anglo-Saxon society

What is the government responsible for?

maintaining order, providing public goods and promoting equality
making laws

control human behavior within territorial boundaries.

making collective decisions for society and enforcing them

What is “Peacekeeping”?
full-scale military intervention using military personnel from

different countries under the command of the UN;

b. using military personnel from different countries under the

command of the UN to control and resolve armed conflict either between or
within states;

using military personnel from different countries under the

command of the UN to control and resolve armed conflict only between states.

8.

An uneasy "Cold War" followed as two military superpower nations, the

United States and the Soviet Union, competed for supremacy. Both nations stockpiled
enough arms to secure the destruction of the planet many times over. This policy was

known as ...

o0 o

MAD
START
NATO
Warsaw Pact



9. What is an intrastate conflict?
a. sustained political violence that takes place between armed groups
representing the state, and one or more non-state groups
b. a conflict between two or more states (both members of the international
system), who use their respective national forces in the conflict
c. aconflict between a state (member of the international system) and a
political entity which does not come in the form of a recognized state

10. “Asylum seekers” are people who ...

a. apply for international protection, thus request a permit to stay in a country
different from the one of origin because of the risks they face in their own country

b. people who enter the country illegally, but abuse the terms of their visas

c. who have been forced to leave their country because of an external
aggression or a natural disaster

d. move and settle in a country different from the one of origin after having
crossed an international border

Keys: 1a 2e 3b 4f 5b 6d 7b 8a 9a 10a

Cmamobs na peghepuposanue Ha AH2TULICKOM SI3bIKE
The NATO non-enlargement summit

By Josh Rogin Monday, May 21, Foreign Policy

This weekend's NATO summit in Chicago is the first in decades to make little to no progress
on the enlargement of the organization, leaving several countries to wait another two years to move
toward membership in the world's premier military alliance.

In the official 65-point summit declaration issued Sunday, there were several references to
the four countries vying for progress on their road to NATO membership: Bosnia-Herzegovina,
Macedonia, Montenegro, and Georgia. But none came away from the summit with any tangible
progress to tout back at home. NATO expansion was just not a priority of the Obama
administration this year, U.S. officials and experts say, given the packed security-focused agenda
and looming uncertainly caused by the deepening European financial crisis.

The 28 NATO foreign ministers did meet with leaders of the four "aspirant” countries, and
the declaration praised those countries' contributions to NATO missions, but offered them little
more than polite thanks.

"We are grateful to these partners that aspire to NATO membership for the important
contributions they are making to NATO-led operations, and which demonstrate their commitment
to our shared security goals," the declaration said.

"We're caught in this halfway place of ‘the door is open,' but it feels as if there's no political
will or energy to make it happen,” said Heather Conley, senior fellow and director of the Europe
program at the Center for Strategic and International Studies. "NATO enlargement has always
been about strong American leadership, but this has not been a top priority for this administration."

Each would-be NATO member has its own roadblocks to membership. Bosnia still has some
constitutional reforms to enact before it can be eligible. Georgia, recently named an "aspirant”
NATO member, has its bid tied up by the Russian occupation of two of its territories. Montenegro
has been granted its NATO Membership Action Plan (MAP), the final step before membership.
But Macedonia, which was granted MAP status way back in 1999, can't join NATO because
Greece is still demanding that the Republic of Macedonia change its name.

There was a concerted effort in Washington in the lead up to the summit to push for a
resolution to the Macedonia name dispute, but to no avail. Last month, 54 members of Congress
wrote to President Barack Obama to ask him to break the logjam. Obama's own former National
Security Advisor, Jim Jones, wrote an op-ed May 18 urging the president to do more on
enlargement.



"The alliance's enlargement has been a priority at each major meeting of NATO heads of
state since the fall of the Berlin Wall," Jones wrote. "This weekend, when NATO leaders convene
in Chicago, enlargement may be swept under the rug in deference to other topics of concern. That
would be a blow to stability in the Balkans and to the Republic of Macedonia in particular.”

Just before the summit began, former National Security Advisor Sandy Berger, with former
Defense Secretaries William Cohen and Donald Rumfeld, wrote a letter to the president urging
him to break the impasse over Macedonia's membership or risk alienating European countries in
transition that want to look to the West.

"Today, NATO is at a crossroads. As defense spending among NATO members falls, new
aspirant nations in Southeastern Europe will provide needed manpower and resources to the
Alliance. And while the region has made steady progress since the conflicts of the 1990s, stability
in the Balkans cannot be taken for granted,” they wrote. "We cannot afford to send mixed messages
to those nations that are willing to stand up and be counted.”

House Foreign Affairs Committee Chairwoman Ileana Ros-Lehtinen (R-FL), came to the
defense of Georgia's membership aspirations last week. In an op-ed in The Hill she argued for
enlargement and called in a separate statement for progress on Georgia's bid.

"Georgia's security and sovereignty is critical to U.S. interests in the region. Georgia was
invaded by Russian forces in 2008, and large portions of its territory remain under Russian
occupation,” she said. "I strongly urge our Administration to work with our allies at the NATO
Summit in Chicago later this month to ensure that Georgia becomes a full member of the Alliance
as soon as possible."

Conley pointed to the Serbian elections this weekend, where Serbians chose an ultra-
nationalist known as ""Toma the Gravedigger" to be their president, as evidence that these countries
could slip back toward authoritarianism if not given full support and inclusion by Western
organizations.

"If we let this agenda lapse, we may not like what we see in the future,” she warned.

4. YCJIOBUSA PEAJIM3ALUUA ITPOT'PAMMBI MOAY JIA

4.1 YueOHO-MeTOAUYeCKOe U MH(OPMAIIMOHHOE 0O0ecriedyeHue MPOrpaMMbl:

Peanuzanusi KOMIIETEHTHOCTHOTO TOJXOJa B MpOrpaMMe JOJDKHA IpeaycMaTpuBaTh
HIMPOKOE UCIOJIB30BaHUE B YUeOHOM IPOIECCe aKTUBHBIX U MHTEPAKTUBHBIX (POpPM IPOBEICHUS
3aHATUN (KOMITBIOTEPHBIX CUMYJISILIUIM, AETOBBIX U POJIEBBIX U, pa300p KOHKPETHBIX CUTYaIUil
Y WHBIE TPEHUHTH) B COYETAHUU C BHEAYIUTOPHOI paboTOi € 11eabi0 GOpPMUPOBAHUS U PA3BUTHUS
npodeccHoHaAbHBIX HABBIKOB CITyILIaTelNeH.

B cootBetcTBUM ¢ paboueli MporpaMMoil ¥ TEMaTUYECKUM TUIAHOM M3yYeHHE TUCITUTUIMHBI
MPOXOJUT B BUJAE ayIUTOPHON M CaMOCTOATEIbHON PaOOTHI CTYAEHTOB. YUeOHBIH MpoIecC B
ayJIUTOPUH OCYILIECTBISETCS B OYHOM U IMCTAaHIIMOHHOM (hopMaTe B BUJIE MPAKTHUECKUX 3aHIATUA.

JucuuninuHa HampaBieHa Ha (opMmupoBaHHe y chymaTeleid HEOOXOJWMBIX HABBIKOB
MPAKTUYECKOrO BJIAJICHUS PAa3TOBOPHBIM U MPO(ECCHOHATHLHO-OPUEHTUPOBAHHBIM AHTIUHCKUM
SI3BIKOM, TIPOBEPKA KOTOPOTO MPOBOAUTCSA B XOJI€ 3aBEPILIAIOIIETO KypC dK3aMeHa.

Jns [ocTWKeHHs TOCTaBIEHHBIX MeJield MpenojaBaHusl JUCHUIUIMHBI PEaTu3yroTCs
CIIeYIOIINE CPENICTBA, CIIOCOOBI U OpPraHU3aIMOHHBIE MEPOTIPUSATHUS:

- HW3y4EHUE TEOPETUYECKOTO M MPAKTUYECKOro Marepuana JUCHUIIMHBI Ha 3aHATUU C
HCIIOJIb30BAHUEM KOMIBIOTEPHBIX TEXHOJIOTHH;

- CaMOCTOSITEJIbHOE  HM3YYEHHE TEOPETHYECKOTr0  MaTepuaina  JUCHMIUIMHBI  C
UCIoJIb30BaHueM Internet-pecypcoB, HHGMOPMAIMOHHBIX 0a3, JJNEKTPOHHBIX OHOIMOTEK,
METOUYECKUX Pa3pabOTOK, CIIeUANIbHON U HAyYHOH TUTEPATYPHI;

- 3aKpeIUICHUE TEOPETHYECKOr0 Marepuaia NpH MPOBEIECHUU NMPAKTHUYECKUX 3aHSATHUU C
UCIOJIb30BaHMEM  Y4eOHOTO H  HAy4HOro oOOpyIOBaHHUsS, BBINOJHEHUS MPOOIEMHO-
OPHUEHTUPOBAHHBIX, TOUCKOBBIX, TBOPUECKUX 3aJaHUH.

CamocTtosaTenbHas paboTa CTYJCHTOB BKJIIOUAET:

1. Usydenue ydueOHOM TUTEPATYpPHI MO KYpCY.



2. Pabory c pecypcamu NHTEpHET.

3. CaMocCTOsTeNbHOE BBINOJHEHUE YNPAKHEHUH, 3aJaHUA M TEpeBOJa TEKCTOB IS

3aKpEIJICHUS MPOIAEHHOr0 MaTepuania.

Lenb camocTosITENHHON PabOTHI - TOATOTOBKA COBPEMEHHOTO KOMIIETEHTHOTO CIEIIMAINCTa
u (GOpPMHpPOBAHME CIIOCOOHOCTEH M HABBIKOB K HENPEPBIBHOMY CaMOOOpPa30BaHHIO U TIPO-
(hecCHOHATLHOMY COBEPIIICHCTBOBAHUIO.

4.2. ConepxaHue KOMILIEKTA Y4eOHO-MEeTOANYECKUX MATEPUAJIOB.

Paznarounsiii Matepuann.

4.3. Ucnoab3yemble 00pa3oBaTe/ibHble TeXHOI0run. KpaTkoe onncanue

3aHATHST TPOBOAATCA B OYHOM (opmare ¢  HCIOJIB30BAHMEM  BO3MOXKHOCTEH
MYHBTHMCHHﬁHOFO KJ1acCa U CICAYIOIUX O6p8,30BaTeJIBHI>IX TEXHOJIOTHH:

- PasnoypoBHeBoe 00yueHue

- Texnonorus «case study»

- Texmonorun HHTCPAKTUBHOTI'O N JUCTAHIITUOHHOTO O6y‘~I€HI/I${

Ha 3zanatusax HCIIOJIB3YIOTCA BUACO, ayAHO 3allUCH, ITPE3CHTAINNU B PA3JIMYHBIX (bopMaTax
Microsoft Office.

4.4. JIuteparypa

a. Ocnosnas yuebHas 1umepamypa

1-2 cemecTp:

1. Kepnosas O.P. [IenoBoi aHIIIMICKUI: TOTOBUM IIPE3EHTALMH, IPOBOJIUM COBEILIAHHUS,
yuactByeM B nieperosopax. / O.P.2Kepnosas, — H.Hosropon: HHI'Y, 2009.

2. Hoserit nenopoii anrmiickuii. New English for Business:

VYueonuk / B.I'. lapckas, K.B. Kypasuenko, JI.A. Jlscen
kas, JI.I'. Ilamyxuna, E.I'. Yonoposa, B.C. Illax-Hazapoga,
T.I'. llenkoBa — M.: Beue, 2010. — 672 c.

3. Pavlov P. V. International business: yueOnuk - Poctos-na-/lony, Taranpor: FOxHbIit
(dbenepanbHbIil yHUBEpCHUTET, 2019.

4. nmknaa T. C. AHIMIMIACKHUHN SI3BIK I€JI0BOT0 OOILIEHUS KaK JUHIBUCTUYECKOE SIBJICHUE
= English of Business Communication as Linguistic Phenomenon: yue6Huk - PoctoB-nHa-/lony,
Taranpor: FOxHbI# deaepanbHbiii yauepcuret, 2017.

5. Uepemuna B. b., [lerposa 1O. A., I'opauenko . 5. JlenoBoil aHTJIMIACKUI SA3BIK:
yaeOHuk - MockBa: ®JIMHTA, 2016.

3-4 cemectp:

1. Guy Brook-Hart «Business Benchmark Advanced» for BEC and BULATS. Cambridge
University Press, 2007.

2. Iwonna Dubicka, Margaret O’Keeffe «Market Leader». Advanced Business English
Course. Cambridge University Press, 2007

0. [ononnumenvras 1umepamypa

1. Bill Mascull Business Vocabulary in Use: Intermediate 3rd Edition — Cambridge, 2017.

2. Cambridge Business English Dictionary — Cambridge, 2011.

3. Tanenepun U.P. TekcT kak 00BEKT JTUHTBUCTHYECKOTO MccienoBanus. M.: JIubpokom.
2009.

4. Pasunknna H.M. CrunucTyka aHIIMECKOTO HAyYHOTO

Texcra. M.: ku/nom JIub6pokom. 20009.

3-4 cemectp:

1. Paul Emmerson «Business Vocabulary Builder». TheWords and Phrases You Need to
Succeed. Intermediate to Upper-intermediate. Macmillan, 2009.

2. Bill Mascull «Business Vocabulary in Use». Cambridge University Press, 2002.

3. Malcolm Mann, Steve Taylore-Knowles «Destination B2». Grammar and VVocabulary.
Macmillan Publishers Limited 2008.

8. DnexmponHbvle pecypcol
- https://cambridge-intex.ru/test-your-english-business-english/



https://www.oxfordlearnersdictionaries.com/
https://www.macmillandictionary.com/

Nudopmanmonnsie mopransel www.tomeng.ru; http://professorjournal.ru;
http://englishtips.org; http://projectbritain.com;

OLpI/IuHanLHHe CalTHI TEJICKAHAJIOB Ha aHTJIMICKOM SI3LIKE:
http://www.euronews.com/; http://www.foxnews.com/;http://www.presstv.ir/;
DneKTpoHHbIe OubIMOoTeK Www.superlinguist.com, www.lib.ru;
DNeKTpOHHBIC SHIUKIOeM Www.krugosvet.ru; www.wikipedia.org;
DrekrpoHHbIe on-line cioBapu www.multitran.ru, www.collinsdictionary.com.
http://www.oup.com/elt/englishfile/pre-intermediate

- http://www.oup.com/elt/englishfile/intermediate
4.5.MaTepuaﬂbﬂo-TexnnquKne YaiI10oBUsA peain3allui MporpaMmmabl:

MaTtepuajibHO-TeXHHYECKasl 6a3a

Ne MarepuanbHO-TEXHUYECKHUE YCIOBUS
TLII. HanmenoBanue JUTSL peaTi3aIiy IPOTrpaMM
MoyJen (Hanuume nabopaTtopuii, MPOU3BOJCTBEHHBIX YUaCTKOB U
(Tem, pa3aenon) T.II. 110 TPOGUITIO TPOTPAMMBI
MOBBIINICHHS KBTI (DUKAITIHN)
1 Monyns 5
«IIpakTyeckuii Kypc
WHOCTPAHHOTO SI3BIKAY.
1-4 cem.
11 Pazgen 1. 1 cem. Ayn. 315, KK TeneBuzop, aynuoMarHutooH,
Paznen 2. 2 cem. MarHuTHO-MapKepHasi JT0CKa, HOYTOYK C JOCTYIIOM K
cetu «MIHTEpHETY
Peanuzanus AUCUMITIMHBI IPEANOIaraeT HalIuyue:
- ayIMTOPUI JIJISl TPAKTUYECKUX 3aHATHI C
HEOOXOIMMBIM MYJIbTUMEAUMHBIM 000pyI0BaHUEM;
- orteparnoHHas cuctema Microsoft Windows, maket
npuKIaaHbIX Iporpamm Microsoft Office u cBo601HO
pacnpoCTpaHIeMOro IporpaMMHOrO 00eCIeUeHHUS.
B xone npoBeneHus 3aHATHI peKOMEHAyeTCs
UCIIO0JIb30BaTh KOMIIBIOTEPHbIE WIITFOCTPALIUH TS
HOJJEPKKU PA3IMUHBIX BUIOB 3aHITUH,
IIOATOTOBIIEHHBIE ¢ UCIIOJIBL30BaHueM Microsoft Office
WIH IPYTUX CPEACTB BU3yaTU3alliy MaTepuaa.
1.2 Pasznen 3. 3 cem. Ayn. 303, KK teneBuzop, ayauoMaruuTodoH,

Pazgen 4. 4 cem.

MarHUTHO-MapKepHas J0CKa, HOYTOYK C JOCTYIIOM K
cetu «MIHTEpHET»

Peanuzanus AMCIUILTAHBI TIPEAIOJIAraeT HaJTHYHUE:

- ayTUTOPHIA JJIs1 TIPAKTUYECKUX 3aHSATHI C
HEOOXOIMMBIM MYJIBTUMEIUHHBIM 000PYJI0BaHUEM;

- onepanroHHas cucreMa Microsoft Windows, maker
npukiIaaHeIx nporpamm Microsoft Office u cBo6oaHO
pacIpoCTpaHsIeMOro POrpaMMHOTO 00ECIICYCHUSI.

B xo1e mpoBeieHUs 3aHATHIT PEKOMEHTyeTCsI
UCII0JIb30BaTh KOMITBIOTEPHBIC UILTIOCTPALMN IS
TIOJIICP’KKH PA3JIMYHBIX BUJIOB 3aHSTHH,
IIOATOTOBIIEHHBIE ¢ UCIIOJIBL30BaHneM Microsoft Office
WIN JAPYTHX CPEJICTB BU3yaIHM3allMU MaTepHala.




